
The Olympic Week

World Union of Olympic Cities

12 October 2015



Description at a glance
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What is the Olympic Week?

• The Olympic Week is an educational event dedicated to children from 9 to 15 

years old and organised by The Olympic Museum in Lausanne, Olympic 

Capital.

• A 5 day programme:

 An introduction to more than 30 sports

 Educational workshops

 Cultural events

• Impact:

 6100 participants in 2014 (i.e. 1 child in 5 from the region).

 25,000 introductions to sports over the Week
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• To illustrate the IOC’s educational mission through The Olympic 
Museum’s activities.

• To promote the values of Olympism among young people 
locally, through sport and culture.

• To give young people a taste for sport, enable them to discover 
new sports and activities linked to sport.

Objectives
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• Excellence
• Take part

• Discover

• Improve

• Friendship
• Promote social, cultural and inter-generational mix

• Respect
• For others

• For the rules

• For the environment

The spirit
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More details
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• Occurs every year in October during the school holidays.

• Is FREE-access for all children from 8 to 15 (no other 

condition).

• Attracts youths from Lausanne and the neighbourhood. (nota: 

recent enlargement to foreign countries: France, Italy…)

When, who?
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What?

• The programme proposes every year :

– Recurrent activities:

• Introductions to sports to promote the practice of sport

• Workshops related to Olympism and Olympic Games to enlarge the 

vision of sport, a link to other domains

– Special activities, cultural workshops and events focused on a specific 

theme related to Olympic topics or host countries.

20/10/2015 8



Programme
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Summer Olympic sports

Archery

Athletics

Badminton

Baseball

Basketball

Boxing

Broomball

Circus (diabolo)

Cycling/MTB 

Fencing

Handball

Judo

Rowing

Sailing

Swimming

Table tennis

Taekwondo

Tennis

Volleyball (past edition)

Weightlifting

Winter Olympic sports

Biathlon

Bob

Skiing (past edition)

Recognised sports

Alpinism (Climbing wall)

Roller sports

Other sports

American football

Broomball

Capoeira

Dancing 

Koshiki karatedo

Nordic walking 

Tchoukball

Unihockey

Giant table football 

Table curling

Workshops related to 

Olympism, Olympic Games

Visit of the Museum’s 

exhibitions 

Journalism, photo

Meet a champion



Where?
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Takes place at The Olympic 

Museum and the Olympic 

Park.



Sport and workshops
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Communication and promotion
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Communication tools
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The Olympic Week has its own visual identity:

• 37 000 programmes

• 600 posters

• 6 000 PASSES (accreditations)



Promotion

Flyers and posters circulate in the Lausanne area through 120 

schools

Information is also available on The Olympic Museum’s website.

www.olympic.org/semaineolympique and the Museum’s social 

networks

Poster and radio campaign
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http://www.olympic.org/semaineolympique


Management and logistics

20/10/2015 15



• Coordination:
– To deal with sports clubs and sponsors

– To create a cultural program with artists, journalists, photographers, 
craftsmen…

– To manage volunteers (interviews, involvement, briefings, schedule) 

– Logistics (material orders)

– Handling of registrations

• Administrative matters:
– To get the necessary authorization from the City administration

– To make sure that all safety measures are taken

– To check all legal and insurance matters

Preparation
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Registration
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• 300 persons every day for 6 days (including set up and 

dismantling) in charge of:

Implementation
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• Professionnals

– Coordination,

– Animation,

– Crisis management

• Volunteers 

– Welcoming, 

– Watching,

– Flow handling,

– Logistic support



A team of volunteers
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GET ACTIVE!

20/10/2015 20



OVERVIEW

• Click here to see the trailer

21

https://www.youtube.com/watch?feature=player_detailpage&v=YdcV-d0uTZU


• This exhibition:

– Echoes the campaigns led over the past 

few years by the IOC and organisations 

involved in the area of health to fight 

against obesity and sedentary 

behaviour, among both young people 

and adults.

• Targeted audience

– From 9 years old.

CONTEXT
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• A route through the rooms of a house

in which the furniture has been

modified to invite the visitor to get

active and reconsider their daily

movements.

• At the end of the route, they find tips on

how to improve and continue to get

active thanks to regular sporting

activities.

THE EXHIBITION IS:
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• The exhibition highlights seven skills

• Each skill is addressed through a fun activity

• A small text explains each skill. It is split into four parts: 

the facts, for real, being your best, and what for?.

• The text is completed by a quote from an athlete and a 

photo providing context.

• A conclusion, in the form of an animated film, 

summarises “take away messages”

EXHIBITION STRUCTURE
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• The activities highlight the following physical, mental and social skills:
– COOPERATION = the entrance

+ solidarity, fair play, joy (playing together and striving for a common goal in mutual respect)  

– BONE STRENGTHENING = the bedroom

+ creativity (by bouncing on the bed, you produce sounds and music) 

– ENDURANCE = the office

+ motivation (do not lose heart when faced with effort)

– COORDINATION (reaction and differentiation) = the kitchen

+ opening up to others, friendship (the kitchen table brings people together and encourages 
conviviality)

– STRENGTH = the bathroom

+ self-esteem (the bathroom mirror addresses consciousness of oneself and one’s body)

– FLEXIBILITY = the laundry room

+ courage to innovate (finding the right movement to perform)

– BALANCE = in the garden (on bricks fallen from the wall)

+ desire to excel oneself (the living room allows you to perform a debrief of your route and invites you 
to take part in a sporting activity on a regular basis)

7 SKILLS ADRESSED

25



TOM news
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• This activity:

– Invites teenagers to discover the 

producing of TV news.

• Targeted audience

– From 12 years old.

• One day activity: from 10 AM to 16.30 PM

CONTEXT
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• In the morning: discover the world of 

journalism backstage.

• Afternoon: filming and editing of the videos+ 

transitions in the studio

THE ACTIVITY IS
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• Click here to see the trailer

OVERVIEW
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https://youtu.be/UcKbFqKq8b4
https://youtu.be/UcKbFqKq8b4
https://youtu.be/UcKbFqKq8b4


Should you need any further information, please do not hesitate to contact us!

Stéphane Meylan

Events Manager

Tel. +41 (0)21 621 67 54

Stephane.meylan@olympic.org

Anne-Gaëlle Lardeau

Cultural Mediation Project Manager

Tel. +41 (0)21 621 67 54

Anne_gaelle.lardeau@olympic.org

CONTACTS
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